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From Interaction to Contrariety: an Analysis of the Relationship between Globalization and Modernity
Wang Jinbao 120
Globalization and modernity are two academic topics highly concerned recently as international academic
forefronts. As the discussion unfolded, a more deeply seated problem surfaced is about the natural relationship
between globalization and modernity. Although some scholars have done some research on the issue, their under-
standing of the relationship between globalization and modernity is extremely simple and superficial. Globalization
and modernity in fact has been mutually promoted from the modern early stage to contemporary time. A clear re-
view on the history of understanding that complex relationship will not only deepen our understanding of the
characteristics of modernity but also help us understand the essence of globalization and the developmental di-
rections of them both.

The Audience and Cultural Modernity
Liu Shuiping 125
Cultural diversity and openness precipitate the formation of the main body of the post- modern culture con-
sumers. The competition among all kinds of media culture has shifted the production pattern which was once
writer - oriented to an audience- oriented one. The audience, nowadays, is the fundamental concern in cultural
production and transmission. At the same time, in the argument of modern discourse, the passive audience has
gradually changed to be the active one. With the Advent and popularization of internet, the new cultural commu-
nication mode has directly lead to the decomposition of the old audience and the emergence of the new main
body.

An Investigation on the Kitsch Phenomenon in Art and Life
Li Jun- ping 152
This paper mainly explores and analyzes the Kistch phenomenon in current art and life. It argues that Kitsch
is an over connotation of the original event. As a false- sublime (or cheat or flam) and a spiritually downward
movement, it may lead to national moral aberrance and collapse as far as the establishment of harmonious society
are concerned. Kitsch is neither sublime nor beauty in a contrast to the curry favor of wulgar. In a broad sense,
Kitsch is originated from human’ s pursuit for the meaning of life. In a narrow sense, according to Mr. Kundra, it
is related to the centralized politics in the Middle and Eastern Europe. Because Kitsch has substitutions, it is dif-
ficult to get rid of it. Nevertheless, there are ways to deal with it. We may depend on rationality and conscience,
with a regard to the part of individual, and depend on education and rewards or penalties from a regard to the
part of government.
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